Saglikh icecekler: Renkli Beslenme Kavraminin Gastronomi Trendlerindeki
Yeri ve Onemi
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Amag: Glnlmuzde yeni gastronomi akimlari ¢ok renkli sunumlar icermekte ve saglkli
beslenme kavramiyla birgok noktada bir araya gelmektedir. Beslenme 0&zelinde
degerlendirildiginde, renklerin bireyler lzerinde hem fiziksel hem psikolojik etkilere sahip
oldugu bilinmektedir. Renkler, bireylerin motivasyonunu ve satin alma davranisini
etkilemekte, hatta ¢evrimici deneyimlerin etkisiyle mekan, gorinti, renk uyumu, stati ve
sayginlik gibi unsurlarla birlestiriimektedir. Bu kapsamda, ¢alisma glinimizde 6n plana ¢ikan
renkli beslenme kavraminin gastronomi trendlerindeki yeri ve 6nemini ortaya koymayi
amaclamaktadir.

Gere¢ ve Yontem: Nitel arastirma yontemi kullanilmistir. Bu yontem ile degisen tiketici
davraniglarina alternatif olarak ortaya ¢ikan yeni gastronomi akimlari degerlendirilmistir.
Veriler, ikincil kaynak taramasi, igerik analizi ve dokiiman incelemesi ile elde edilmistir.

Bulgular: Yeme igme davranisi baglaminda, yeni gastronomi trendlerinin dogal icerikli ve
sirdurdlebilir yapida, gida boyalarindan, coklu islemlerden ve yagli ve zararli iceriklerden uzak
bir icerige sahip oldugu gorilmektedir. Bireylerin daha fazla gida Uretim siirecline katilim
sagladigl, besinleri dogal, renkli ve ¢ig tiiketme egiliminde olduklari ve stirdirilebilir beslenme
anlayisini benimsedikleri agikga ortadadir.

Sonug: Son yillarda en fazla vurgulanan ve talep edilen gastronomi akimlarinin: siyah
yiyecekler, mor vyiyecekler, bowl food, smoothie, yenilebilir cicekler, vegan-vejeteryan
beslenme, fonksiyonel gidalar, sifir atik, saglikl beslenme, raw food ve dogal yiyecekler oldugu
ortaya cikmaktadir. Ayrica, renklerin vermis oldugu cagrisimlar ve duygular farkli sekillerle
aktarilmaktadir. Or: “mor” asalet, liiks, imparatorluk, ciddiyet ve saglk; “yesil” dogallik,
glvenlik ve saglik; “siyah (kahve tonlan)” liiks, cesaret, gelismislik diizeyi, topraga donis ve
dogallik; “kirmizi” giic, canhlik, tazelik, genclik, mutluluk; “turuncu” vitamin, eneriji, saglk ve
gosteris; “sar1” yasam, eneriji, sicaklik ve nese; “beyaz” dogal, sade, temiz ve katkisiz seklinde
ifade edilmektedir.
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Healthy Drinks: The Place and Importance of Colorful Nutrition Concept in
Gastronomy Trends

Abstract
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Purpose: Nowadays, new gastronomy trends include very colorful presentations and come
together with the concept of healthy nutrition at many points. When evaluated in terms of
nutrition, it is known that colors have physical and psychological effects on individuals. Colors
affect individuals' motivation and purchasing behavior and even combine elements such as
space, image, color harmony, status, and prestige with the effect of online experiences. In this
context, the study aims to reveal the place and importance of colorful nutrition in gastronomy
trends.

Materials and Methods: Qualitative research method was used in this study. This method
evaluated new gastronomic trends that emerged as an alternative to changing consumer
behaviors. The data were obtained by secondary literature review, content analysis, and
document review.

Findings: In the context of eating and drinking behavior, new gastronomy trends have a natural
content and a sustainable structure, away from food dyes, multiple processes, and oily and
harmful ingredients. It is also clear that individuals participate in the food production process
more; they tend to consume natural, colored, and raw foods, and they adopt a sustainable
nutrition approach.

Results: The most emphasized and demanded gastronomic trends in recent years are black
food, purple food, bowl food, smoothie, edible flowers, vegan-vegetarian nutrition, functional
foods, zero waste, healthy nutrition, raw food, and natural food. In addition, the associations
and emotions of colors are conveyed differently. Such as "purple” nobility, luxury, empire,
seriousness, and health; "green" naturalness, safety, and health; "black (brown tones)" luxury,
courage, level of sophistication, return to earth, and naturalness; "red" strength, vitality,
freshness, youth, happiness; "orange" vitamin, energy, health, and vanity; "yellow" is life,
energy, warmth, and joy; "white" is expressed as natural, plain, clean and without additives.
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